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Hi... I'm Matt
@mattdollinger

And I'm a
Lovecat

(and I'm a PC)




What's a Lovecat?

Share your:

Network
Knowledge

Compassion




Isn’t that the

of the Social Web?




But the better question Is:
Who are you?




* Courtesy of David Armano on Twitter @armano




What I1s social media and how
can | use it for business?




Think about it like this...




Why do people go to church?

* Courtesy of Todd Carpenter, Twitter @tcar




For the free wine, coffee and
cookies?

* Courtesy of Todd Carpenter, Twitter @tcar




To sell goods and services?

* Courtesy of Todd Carpenter, Twitter @tcar




If you said yes...
You're going to hell.

* Courtesy of Todd Carpenter, Twitter @tcar




People are going to church to
worship.

* Courtesy of Todd Carpenter, Twitter @tcar




But... if while you're there...

* Courtesy of Todd Carpenter, Twitter @tcar




You enjoy some coffee,
cookies, and talk about your
business...

* Courtesy of Todd Carpenter, Twitter @tcar




That’'s ok.

The same thing Is true In
soclal media.

* Courtesy of Todd Carpenter, Twitter @tcar




People are not going to
Facebook for Business




Three Major Social Media
Networks

(The Holy Trinity of SM)







e Facebook users in U.S. as of 1/04/09

Courtesy of Strategy Labs http://tinyurl.com/8yoccn




Courtesy of the Pew Institute for Online Research http://tinyurl.com/763vaf




Click here to view the entire LinkedIn Presentation




So you all came here to here
about what IS going to happen
with the Future of Business




First...

Let’s look at what’'s NOT
going to happen.







Now... What will happen In
Innovative companies.




Social Media will support
customer service with
LIVE people




Immediate response
to problems that
might arise during the
sales process,
Installation, or other.




At the moment of dissatisfaction, when the unhappy
individual has started to tell their network, Comcast
steps in to rectify the situation.

* Courtesy of Mario Vellandi, Melodies in Marketing




Not only does this help our
situation, it gives us an
EXPERIENCE we want to talk
about and share with others.




OR?

Because of the
personal
relationship and
“humanizing” of
customer service
rep, the
recommendation is
taken at a higher
level of trust




Companies will empower
passionate employees on SM







Companies need to become
more “human” because no one
IS “In love” with a company.




CEQO’s will become approachable
and more importantly - human

By becoming approachable online and carrying his me ssage (and more
importantly his brand) online, Tony has engaged his clients throughout
the buying cycle and beyond.







Companies need to engage
their clients and encourage
them to participate.




Companies will engage their clients




Companies will listen to their clients

-




Why are these companies all
successful in utilizing social
media?




Because they all focus on
ENGAGING
The client first, and on
BEING HUMAN
While doing It.




It Is not only the Social Web...
More importantly
It's the Human Web.




The Social Web Empowers Search




The Social Web Changes Word of
Mouth Marketing ( WOMM)




Wrong
Message

And It can destroy It If used
Incorrectly




So... what are the rules for a
“changing game™?




Learn by doing




Be your genuine self




Provide Value at every
opportunity




Engage your current and
potential clients




Realize that the Word
SOCIAL i1s In front of MEDIA




Or simply put by
David Armano




* Courtesy of David Armano on Twitter @armano




To what your
audience
says.




Learn from
what you
overhear and
gather.




Your
communication
to provide
VALUE to them.




How can | do this?




Listen to what
your clients are
saying about
you or your
market




Engage them to discover how they
are, what’s important to them and
how you can serve them better




Adapt through
collaboration
with those
around you
and in your
network




* Courtesy of David Armano on Twitter @armano




Thank you

Matt Dollinger
@properties
Twitter: mattdollinger
www.TheYouFactor.com

Special thanks to:
Peter Kim (www.beingpeterkim.com)
David Armano (www.darmano.typepad.com)
Todd Carpenter (twitter @tcar)




